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Extended abstract (for the track……………………………………………..) 

Introduction: 

The notion of customer relationship management (CRM) is ………… (Sheth and Parvatiyar,     1995). 
……………………...    ……………………………………………………………………… 

Research Gap and Research Problem: 

Over the past decade and a half, companies across the globe have increasingly adopted CRM for managing 
……………………. (Al‐Ajlan and Zairi, 2006). ……………………………………... 

Objectives of the study: 

The specific objectives that we intend to meet …………………………………............................. 

Research methodology: 

The research design employed for the present study is basically …………………………………. 
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Findings of the Study: 
 
 
The study has …………………………………………………………………………………….... 
 
 
Implications of the Study: 
 
 
The present study is successful to the extent of …………………………………………………. 
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